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<h2>Introduction</h2>

<p>In a review of papers given at an earlier ISIC conference Gaslikova (<a href="#gas99">1999</a>) suggested that there was a potential benefit from a flow of ideas between the information systems developers and the ISIC community.  However, as Ellis <em>et al.</em> (<a href="#ell99">1999</a>) noted the flow of information and ideas between these research communities is limited.  In this paper we bring together a pressing and rapidly developing research concern of the information systems community; the use and development of mobile information and communications technologies, with core areas of research interest within the information behaviour literature; managers' information behaviour (<a href="#cho93">

Choo and Auster 1993</a>, <a href="#nie03">Nied&zacute;wiedzka 2003</a>, <a href="#kat92">Katzer and Fletcher 1992</a>,   <a href="#dea01">de Alwis, and Higgins 2001</a>, <a href="#cor97">Correia and Wilson 1997</a>) and  information overload (<a href="#all02">Allen and Wilson 2002</a>).</p>

<p>Since the 1990s &#8220;context&#8221; has been a 

foundational concept in information behaviour research, a paradigmatic 

cornerstone for capturing holistic perspectives and nuance. However, in our 

efforts to understand information behaviour phenomena from the perspectives of 

different actors or stakeholders (including organizational), the ambient role of 

&#8220;place&#8221; has been subsumed within the broader big picture, meaning little 

attention has been paid to understanding the specific effects of social settings 

on information flow. Notwithstanding the work of Chatman (e.g. 1992, 1996), 

whose ethnographic approaches subsumed the effects of setting, the majority of 

researchers only include shades of setting as ambient factors in the study of 

overall context (Leckie &amp; Hopkins 2002; Shill &amp; Tonner 2003; Wiegand 2003). 

Indeed, the need for greater consideration of place was most recently witnessed 

by the submission of over 40 manuscripts to a special issue of <i>The Library 

Quarterly</i> on &#8220;Library as Place</p>

<p>Within library and information science, 

Fisher and colleagues developed a research program around the role of social 

settings in everyday information behaviour, known as information grounds (IGs), 

which grew from Pettigrew&#8217;s (1998, 1999, 2000) study of everyday information 

sharing among nurses and the elderly at community foot clinics in Canada. By 

applying Tuominen and Savolainen&#8217;s (1997) social constructionist approach, she 

defined IGs as synergistic &#8220;environment[s] temporarily created when people come 

together for a singular purpose but from whose behaviour emerges a social 

atmosphere that fosters the spontaneous and serendipitous sharing of 

information&#8221; (1999: 811). To this were added the following propositions (Fisher, 

Durrance &amp; Hinton 2004)</p>

<p>1.      People gather at IGs for a primary, instrumental purpose other than info sharing

2.      IGs are attended by different social types, most if not all of whom play expected and important, albeit different roles in info flow

3.      Social interaction is a primary activity at IGs such that info flow is a by-product

4.      People engage in formal and informal info sharing, and info flow occurs in many directions

5.      IGs can occur anywhere, in any type of temporal setting and are predicated on the presence of individuals

6.      People use info obtained at IGs in alternative ways, and benefit along physical, social, affective and cognitive dimensions

7.      Many sub-contexts exist within an IG and are based on people's perspectives and physical factors; together these sub-contexts form a grand context

</p>

<p>As part of the IG theory building process, these propositions were tested in different field studies using qualitative and/or quantitative approaches across varied populations, including new immigrants in Queens, New York (Fisher, Durrance & Hinton 2004), the general public in King County, Washington (Fisher et al. 2005), migrant Hispanic farm workers (Fisher, Marcoux et al. 2004), and baby story times in Canadian public libraries (McKechnie & McKenzie 2004). As discussed by Fisher and Naumer (2006), these studies supported the IG propositions. Broad findings included that most everyone has at least one IG, people’s top IGs are places of worship, the workplace and activity groups (e.g. fitness clubs or playgrounds), some IGs qualify as “hostage phenomena”—settings in which one has little choice but to be present, e.g., medical offices, laundry mats, bus stops, and store queues. While the studies theoretically supported IGs, substantial work is required to understand IGs’ in-depth nature as well as how they may be engineered to facilitate everyday information flow. How, for example, might an existing information IG be made more conducive (or a new IG created) to foster information flow about sexuality among teenagers or about testicular cancer among men?</p>

<p>In this paper, we draw upon findings from the most intensive IG study to-date to identify categorical characteristics, which we share following an overview of the study’s population and methodology.</p>

<h2>The Everyday Life Information Behaviour of College Students</h2>

<p>College students have been studied intensively regarding their academic information behaviour; however, little research has addressed them in everyday contexts, aside from Given’s (2002) work on the overlap of academic and everyday information-seeking of mature students, and Jeong’s inquiry (2004) regarding churches’ influence on the everyday information behaviour of American-Korean graduate students. Our study was guided by the following research questions:</p>

<p><ol>


<li>What are students’ IGs?


<li>What types of information do students obtain at their IGs?


<li>What makes these IGs opportune for information flow?


<li>How might these IGs be explained using an emergent typology based on previous IG studies?

</ol>

</p>

<p>Funded by the Institute of Museum and Library Services, this study was conducted at a major research university home to 45,000 students. Data were collected by 72 Master of Library and Information Science (MLIS) students as part of an information behaviour class. Trained in interviewing techniques, each MLIS student interviewed 10 students in public places, including the campus and the university commercial district. Interviewees were given computer screen cleaning brushes as incentives for participating. The survey, comprising 27 primarily open-ended questions, was conducted from October 14-21, 2004. Data were collected from 729 college students and entered, along with extensive field notes, into an in-house web form. Qualitative and quantitative analyses were supplemented by mini-reports prepared by the student researchers along with full-team debriefings.</p>

<h3>The Students and Their IGs</h3>

<p>Of the 729 students surveyed, 55% were female; 72% were undergraduates, 14.7% were masters students, 6.6% were PhD students, and 6.2% were non-degree seeking students. On average, students attended the University for 23.5 months and their mean age was approximately 24 years.</p>

<p>IGs were explained to the participants as places people go “for a particular reason such as to eat, get a haircut, get exercise…, but end up sharing information just because other people are there and you start talking.” When asked if such a place came to mind, students identified 2.25 IGs each. The most frequent IG was the “campus” (22%) coded to include such common areas as hallways, studios, student lounges, rehearsal areas, classrooms, Red Square (large, outdoor gathering area), and study centres (Table 1). As a nineteen-year-old female pointed out “study groups and meeting with students before and after class” comprised her IGs, while a twenty-year-old male claimed the “football wall where the football players always gather and talk” was his. The Union Building (TUB) was excluded from the “campus” category because it encompasses a variety of restaurants, recreational sites and other services, which were coded separately (e.g., “restaurant at TUB” was coded as “restaurant”). The second most common IG was restaurants or coffee shops, followed by group social gatherings and the workplace.</p>

<table width="828" border="1" cellspacing="0" cellpadding="3" align="center" style="border-right: #99f5fb solid; border-top: #99f5fb solid; font-size: smaller; border-left: #99f5fb solid; border-bottom: #99f5fb solid; font-style: normal; font-family: verdana, geneva, arial, helvetica, sans-serif; background-color: #fdffdd">

<caption align="bottom"><br />

&nbsp;</caption>

<tr><th rowspan="3" valign="middle" width="493">Type of search</th></tr>

<tr><th colspan="2">Most Common IGs</th>
<th colspan="2">Best IGs</th></tr>

<tr><th width="65">No.</th>
<th width="78">%</th>
<th width="66">No.</th>



<th width="78">%</th></tr>

<tr><td width="493">School/Campus</td><td align="center" width="65">
372</td>


<td align="center" width="78">
22.6</td><td align="center" width="66">



105</td><td align="center" width="78">
14.4</td></tr>

<tr><td width="493">Restaurant, coffee shop, bar</td>


<td align="center" width="65">
287</td><td align="center" width="78">



17.5</td><td align="center" width="66">
202</td>


<td align="center" width="78">
27.7</td></tr>

<tr><td width="493">Group social gatherings</td><td align="center" width="65">



260</td><td align="center" width="78">



15.8</td><td align="center" width="66">
68</td>


<td align="center" width="78">
9.3</td></tr>

<tr><td width="493">Workplace</td><td align="center" width="65">
224</td>


<td align="center" width="78">



13.6</td><td align="center" width="66">
83</td>


<td align="center" width="78">
11.4</td></tr>

<tr><td width="493">Shopping</td><td align="center" width="65">
71</td>


<td align="center" width="78">



4.3</td><td align="center" width="66">
41</td>


<td align="center" width="78">
5.6</td></tr>

<tr><td width="493">Church/Synagogue/Temple (religious)</td>


<td align="center" width="65">
69</td><td align="center" width="78">



4.2</td><td align="center" width="66">
42</td>


<td align="center" width="78">
5.8</td></tr>

<tr><td width="493">Working out-Gym, Rock Climbing, Yoga, etc</td>


<td align="center" width="65">
52</td><td align="center" width="78">



3.2</td><td align="center" width="66">
19</td>


<td align="center" width="78">
2.6</td></tr>

<tr><td width="493">Dorm/Home/Apartment</td><td align="center" width="65">52</td>


<td align="center" width="78">


3.2</td><td align="center" width="66">40</td><td align="center" width="78">


5.5</td></tr>

<tr><td width="493">Online</td><td align="center" width="65">50</td>


<td align="center" width="78">


3.0</td><td align="center" width="66">25</td><td align="center" width="78">


3.4</td></tr>

<tr><td width="493">Hair salon, Tatoo parlour</td><td align="center" width="65">


49</td><td align="center" width="78">


3.0</td><td align="center" width="66">22</td><td align="center" width="78">


3.0</td></tr>

<tr><td width="493">Library</td><td align="center" width="65">46</td>


<td align="center" width="78">


2.8</td><td align="center" width="66">28</td><td align="center" width="78">


3.8</td></tr>

<tr><td width="493">Bus stop/Bus</td><td align="center" width="65">40</td>


<td align="center" width="78">


2.4</td><td align="center" width="66">9</td><td align="center" width="78">


1.2</td></tr>

<tr><td width="493">Other</td><td align="center" width="65">36</td>


<td align="center" width="78">


2.2</td><td align="center" width="66">25</td><td align="center" width="78">


3.4</td></tr>

<tr><td width="493">One-on-One meetings</td><td align="center" width="65">35</td>


<td align="center" width="78">


2.1</td><td align="center" width="66">27</td><td align="center" width="78">


3.7</td></tr>

<tr><td width="493">Total</td><td align="center" width="65">1643</td>


<td align="center" width="78">


100</td><td align="center" width="66">763</td><td align="center" width="78">


100</td></tr>

</table>

<center><caption align="bottom"><br><strong>Table 1: College Student's Information Grounds</strong><br /></caption></center>

<p>Anticipating that students had more than one IG, we asked which one was “best” for encountering information and why (discussed later).  Students pointed to restaurants or coffee shops (27.7%) with fewer considering the campus (14.4%) and workplace (11.4%). However, a few identified hair salons, shopping, religious organizations, homes, library, gym, online, or the bus stop/bus.</p>

<h2>The People—Place--Information Trichotomy</h2>

<p>We propose that IGs be understood using fifteen categorical factors grouped under three headings: people-related, place-related, and information-related (Figure 1). These factors are defined and illustrated using findings from the college student study as well as by drawing upon relevant literature.  While past IG studies generated listings and descriptives of IGs, in the current investigation we sought to further the IG research program by organizing these broad findings into categorical factors, viewed connectedly as a people-place-information trichotomy.  The following scheme thus represents a first step at organizing IG attributes for the purpose of informing system design and optimizing IG settings.</p>

<h2 align="center"><img border="0" src="trichotomy.gif" width="467" height="304"></h2>

<center><caption align="bottom"><br /><strong>Figure 1. IG People-Place-Information Trichotomy</strong><br /></caption></center>

<h3>IG People Characteristics</h3>

<p><b>Membership Size:</b>The size of an IG influences the way information is created and exchanged as it affects the degree of intimacy as well as degree of access to broad information types. For more than two-thirds of the college students, the IGs were typically small to medium in size (Table 2).</p>

<div align="center">
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<tr>




<td align="center" valign="bottom" width="340"><b><font face="Verdana" size="2">




IG Membership Size</font></b></td>




<td align="right" valign="bottom" width="67">&nbsp;</td>




<td align="center" valign="bottom" width="308"><b>




<font face="Verdana" size="2">IG Information Significance</font></b></td>




<td align="center" valign="bottom" width="79">&nbsp;</td>



</tr>



<tr>




<td align="left" valign="bottom">




<span lang="EN-GB" style="font-family:Verdana"><font size="2">(n=685)</font></span></td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">(n=722)</font></td>




<td width="79" align="right" valign="bottom">&nbsp;</td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Small 




(2-10 people)</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




42.9%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Info very useful</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">49.9%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




Medium (11-25 people)</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




25.1%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Info somewhat useful</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">37.4%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Large 




(26-50)</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




13.4%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Can't do without info</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">6.1%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Extra 




large (51+) people</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">18%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Info not useful</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">5.0%</font></td>



</tr>



<tr>




<td align="left" valign="bottom">&nbsp;</td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Info not applicable</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">1.7%</font></td>



</tr>



<tr>




<td align="left" valign="bottom">&nbsp;</td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">-------------------</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">-----</font></td>



</tr>



<tr>




<td align="left" valign="bottom">




<p align="center"><b><font face="Verdana" size="2">Membership Type</font></b></td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">(n=724)</font></td>




<td width="79" align="right" valign="bottom">&nbsp;</td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




(n=729)</font></td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Make trivial decisions</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">35.9%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Open</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">70.4 




%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Make big decisions</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">22.2%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




Closed</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




29.6%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Make trivial &amp; bid decisions</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">37.6%</font></td>



</tr>



<tr>




<td align="left" valign="bottom">&nbsp;</td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Make small decisions</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">2.5%</font></td>



</tr>



<tr>




<td align="left" valign="bottom">




<p align="center"><b><font face="Verdana" size="2">IG 




Familiarity/Relational</font></b></td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Other</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">1.8%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




(n=725)</font></td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<p align="center"><b><font face="Verdana" size="2">How Information 




Created/Shared</font></b></td>




<td width="79" align="right" valign="bottom">&nbsp;</td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Visit 




IG daily</font></td>




<td align="right" valign="bottom">53.1%</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">(n=1186)</font></td>




<td width="79" align="right" valign="bottom">&nbsp;</td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Visit 




IG weekly</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




39.4%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Talk to non-employee</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">37.9%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Visit 




IG monthly</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">7.0%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Talk to employee</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">22.6%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Visit 




IG yearly</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">0.4%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Overhear conversation</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">14.5%</font></td>



</tr>



<tr>




<td align="left" valign="bottom">&nbsp;</td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Read posted material</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">8.7%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




------------------</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




------</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Media</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">5.8%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




(n=724)</font></td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Observing people</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">4.2%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Don't 




recognize people</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




10.2%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Read printed material</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">4.2%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




Recognize people</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




18.8%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Lecture</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">1.8%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Know 




first names</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




25.6%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Other</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">0.3%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Know 




people well</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




45.4%</font></td>




<td width="308" align="left" valign="bottom">&nbsp;</td>




<td width="79" align="right" valign="bottom">&nbsp;</td>



</tr>



<tr>




<td align="left" valign="bottom">---------------------</td>




<td align="right" valign="bottom">-------</td>




<td width="308" align="left" valign="bottom">




<p align="center"><b><font face="Verdana" size="2">Information 




Topics at IGs</font></b></td>




<td width="79" align="right" valign="bottom">&nbsp;</td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




(n=954)</font></td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">(n=1365)</font></td>




<td width="79" align="right" valign="bottom">&nbsp;</td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




Activity in common</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




13.4%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Things need to learn more about</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">28.0%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




Background in common</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




35.4%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">What's happening in the area</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">19.8%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




Characteristics in common</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




12.4%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">What's happening in the world</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">18.5%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




Interests in common</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




38.8%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Who is doing what</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">17.4%</font></td>



</tr>



<tr>




<td align="left" valign="bottom">&nbsp;</td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Things about places</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">8.8%</font></td>



</tr>



<tr>




<td align="left" valign="bottom">




<p align="center"><b><font face="Verdana" size="2">IG Roles</font></b></td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font size="2" face="Verdana">Things to apply to daily living</font></td>




<td width="79" align="right" valign="bottom">




<font size="2" face="Verdana">2.0%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




(n=790)</font></td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Things for self-improvement</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">2.0%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




Customer</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




25.4%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Other</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">2.0%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




Student</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




20.1%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Others' thoughts &amp; opinions</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">1.6%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Staff</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




19.9%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">--------------------</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">-----</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




Member</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




16.2%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">(n=1062)</font></td>




<td width="79" align="right" valign="bottom">&nbsp;</td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Info 




Giver</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">




12.4%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Information (short term)</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">24.1%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">




Resident</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">4.1%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Knowledge</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">22.5%</font></td>



</tr>



<tr>




<td align="left" valign="bottom"><font face="Verdana" size="2">Other</font></td>




<td align="right" valign="bottom"><font face="Verdana" size="2">1.9%</font></td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">People</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">15.9%</font></td>



</tr>



<tr>




<td align="left" valign="bottom" height="28">&nbsp;</td>




<td align="right" valign="bottom" height="28">&nbsp;</td>




<td width="308" align="left" valign="bottom" height="28">




<font face="Verdana" size="2">Issues/Ideas</font></td>




<td width="79" align="right" valign="bottom" height="28">




<font face="Verdana" size="2">12.3%</font></td>



</tr>



<tr>




<td align="left" valign="bottom">&nbsp;</td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Events</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">11.1%</font></td>



</tr>



<tr>




<td align="left" valign="bottom">&nbsp;</td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Opinion</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">10.6%</font></td>



</tr>



<tr>




<td align="left" valign="bottom">&nbsp;</td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">None </font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">3.1%</font></td>



</tr>



<tr>




<td align="left" valign="bottom">&nbsp;</td>




<td align="right" valign="bottom">&nbsp;</td>




<td width="308" align="left" valign="bottom">




<font face="Verdana" size="2">Other</font></td>




<td width="79" align="right" valign="bottom">




<font face="Verdana" size="2">0.3%</font></td>



</tr>


</table>

</div>

<center><caption align="bottom"><br /><strong>Table 2 Characteristics of College Students' IGs*</strong><br /></caption></center>

<p><center>(*n may differ for each IG characteristic; counts for “Place” characteristics</center>

<center>Excluded because they were generated using exploratory open questions)</center></p>

<p><b>Familiarity/Relational Dynamics:</b>Fisher et al. (2005) determined that the social nature of information exchange transcends the sense of satisfaction engendered by the fulfilment of an information need. College students liked making connections with people at their IGs. As this 25-year old graduate student explained, “you can say what you like; you can talk and people listen,” while this 20-year old undergraduate enjoyed being able to “interact with a lot people at once.” This would suggest that some type of relationship existed among people present. In their study of social relationships and public places, Morrill and Snow (2005) established the existence of fleeting and anchored relationships. Fleeting relationships represent one-time events where an emotional connection can be made such as chatting with a seatmate on an airplane. One undergraduate male enjoyed the ephemeral nature of his IGs as it was not necessary to worry about “what other people think because you never have to see them again.” Anchored relationships, however, have evolved over time and are tied to a specific place. For example, this 19-year old male undergraduate said of his favourite coffee shop “they don’t mind me hanging out for hours and they know my drink.” The majority of students knew the people present at their IGs either quite well or at least they knew their first names (Table 2). Furthermore, just over half of the students stopped by their IGs daily, and approximately 75% of the participants have been going to their IGs for more than a year.</p>

<p>Intertwined with familiarity is homogeneity. Many students identified homogeneity as being conducive to information exchange due to such commonalities of interest, background and situation. Shared bonds (Table 2) create a connection with people that prompted continued participation in IGs. Remarks such as “we are all minorities,” and “common frustrations with work,” are representative of these common links. Others acknowledged heterogeneity as a positive aspect and claimed new ideas and perspectives were gained from their IGs.  Reminiscent of Putnam’s (2000) notion of bonding social capital as well as Granovetter’s (1973, 1982) strength of weak ties, highly homogenous groups comprise strong ties and serve to reinforce or strengthen existing bonds and largely provide emotional support as opposed to high levels of new information; highly heterogeneous groups, on the other hand, feature weak ties and bring together otherwise unconnected people and new information, especially. In general, we identified four types levels of familiarity: (1) a close friend or strong tie–someone you would call to meet specifically; (2) an acquaintance or weak tie–someone you would say hello to and possibly meet as part of a bigger group, (3) someone recognizable–a person you don’t know, but associated with someone else in the common group, and (4) a complete stranger–someone you are meeting or seeing for the first time. Overall, our students indicated that diversity of people and ideas make IGs a good place for information.</p>

<p><b>Actor Roles and Social Types:</b>Actor Roles and Social Types:Defined as the distinct function that a person occupies at a place, an actor role is his/her primary reason for being there. Actor roles are significant as they reflect the identity that participants assume and affect their role in information flow. In terms of students’ IGs, seven basic actor roles were identified with the role of customer predominating, followed by student, and staff (Table 2). </p>

<p>Defined as the distinct function that a person occupies at a place, an actor role is his/her primary reason for being there. Actor roles are significant as they reflect the identity that participants assume and affect their role in information flow. In terms of students’ IGs, seven basic actor roles were identified with the role of customer predominating, followed by student, and staff (Table 2). </p>

<p>Subtly different from actor roles, <i>social types</i> are “constructs that fall, conceptually, somewhere between an individual, idiosyncratic behaviour on the one side and formal or informal role behaviour on the other side” (Lofland & Lofland 1995: 106), or, as Pendleton and Chatman (1998: 737) explain, an ideal that indicates “broad but typical social actions … [that] are not intended to convey an actual person but the culmination of exhibited behaviour that forms a specific perspective.” A concept that has received little attention in the information behaviour literature (with the notable exception of Chatman), social types play important roles at IGs because they indicate your position in the information food chain, or—as Chatman (2000: 8) writes in reference to a prison setting—“how you are classified determines both your access to information and your ability to use it.” They can, for example, provide unique access to everyday information because they represent a weak tie (e.g., acquaintance of an acquaintance) or provide emotional support and legitimacy as a strong tie (e.g., kith and kin) in social networking terms (c.f., Granovetter 1973, 1982; Pettigrew 1999, 2000). When asked who they would turn to find something out, ironically students showed a marked preference for the people with whom they have strong relationship. Readily available social types that heavily impact information flow from the popular literature include Gladwell’s (2000) connectors, mavens, and salesmen; from the information behaviour literature, they include members, mentors, managers, and moguls (Turner & Fisher in press), monitors and blunters (c.f., Baker 1996; Baker & Pettigrew 1999), insiders and outsiders (Chatman 1996), and bitch guards, brides and studs—as pertaining Chatman’s study of a maximum security prison for women (Chatman 1999, 2000; Pendelton & Chatman 1998).[2] While college students (and informants in past IG studies) intimated that social types exist, substantial more research is required.</p>

<p><b>Motivation:</b> The motivation aspect reflects the voluntary or compulsory reasons for going to a place. Not all IG attendance is voluntary; sometimes it is compelled thus creating a hostage IG setting. While most respondents said they freely attend their IGs, students relying on the bus for transportation viewed it as a hostage occurrence. Similarly, the classroom and hallways before and after class were considered hostage grounds by some since class attendance was needed to meet degree requirements. Exemplifying this situation, one 18-year old student claimed, “Information is forced upon me.” Closely related to motivation is the difference between engaging in purposive and non-purposive information seeking. Purposive information seeking occurs when someone voluntarily visits an IG with the purpose of obtaining information. Non-purposive information seeking occurs when someone serendipitously encounters information without prior intent (Erdelez 2005; Foster & Ford 2003). Hostage IGs may facilitate this latter type, thus having implications to practice in fields such as public health and social services in which the target population of information dissemination efforts may not be actively seeking information regarding a problem. For example, studies regarding diabetes show people ignore and avoid helpful information; health information dissemination campaigns in hostage IGs could counteract this behaviour</p>

<h3>IG Place Characteristics</h3>

<p><b>Focal Activities:</b> The reason(s) people go to an IG can be as diverse as eating, working out or attending class but does not primarily involve information sharing. Such activities are important for their abilities to bring people together in a social setting. Students identified food/beverage consumption, socializing, obtaining personal services, shopping, research, communication, employment, transportation, physical activities, habitation, or worship as their IG focal activities. As a female undergraduate noted “I can eat and talk to my friends at the same time.” Multiple activities can occur simultaneously, which may or may not always be conducive to promoting information behaviour</p>

<p><b>Conviviality:</b> A convivial atmosphere often includes food or drink and is associated with good company and a festive mood fostering interaction among people. Conviviality is often associated with other factors related to the atmosphere of an IG. A 32-year old, non-degree seeking student, described what she liked best about her coffee shop, “the owner knows a lot and there is an atmosphere that invites topical discussion.”

</p>

<p><b>Creature Comfort: </b>Such environmental factors as shelter, comfortable chairs and sofas, lighting, music, bathrooms, scenic qualities such as views or art, and temperature create a relaxing climate for information exchange. These factors were mentioned by college students as being an extremely important part of the general ambience of an IG.</p>

<p><b>Location & Permanence: </b>The location of an IG is important for how convenient it is to access. This characteristic also influences other factors such as the degree of familiarity with the other people attending the IG or a sense of comfort from being close to home. Permanence brings into question the notion of IG life cycles: how are they created and sustained, what causes them to disappear or transform and how are people affected? IGs may form in a wide variety of physical places and may be tied to them or move to new locations.  A few students indicated that their group meets at different coffee shops, while others indicated that the dynamics of their IGs were closely tied to a specific location. For instance, a student naming a particular bar as his IG might associate with people frequenting only that place.  Thus well established locations may foster different types of information exchange than IGs that are less well established or transient.</p>

<p><b>Privacy: </b>The level of perceived privacy affects people’s preference for particular IGs. Places that include private areas for talking or tables that far enough away from each other foster conversations that may be of personal. Conversely, IGs might be attractive because they enable eavesdropping, which may contribute to the overall richness of he place.</p>

<p><b>Ambient Noise: </b>The ambient noise of an IG may (or may not) facilitate conversation and thus information behaviour. Locations such as loud restaurants or bars may detract from conversation and information exchange, while quiet background music can make people more relaxed or television programming can spur conversational topics. For example, while a noisy bar might make it difficult for group conversation, its close proximity may encourage one-on-one conversations or the use of other media</p>

<h3>IG Information Characteristics</h3>

<p><b>Significance:</b> Regarding the usefulness of obtained information, not all information is considered equal. IGs may provide information deemed “important” for decision making, while other information might be considered interesting but not vital. Regardless of how information is learned, the consequences benefit people at different levels of magnitude. Nearly half of the students suggested that the everyday information they received at their IGs was very useful, while 37% considered it to be somewhat useful (Table 2). Such findings warranted further exploration. What outcomes resulted from learned information? When asked, most students believed the information could be used for making both trivial and big decisions or simply trivial decisions. However, some judged it of sufficient quality to make important decisions, while a small portion considered the information to be good for making small decisions. </p>

<p><b>Frequency Discussed:</b> Findings indicate that IGs can be valued for the frequency with which particular topics occur. For example, some students appreciated IGs associated with topics concerning a particular academic class, whereas others suggested that topic variety was conducive to new ideas and issues not previously considered.</p>

<p><b>How Created and Shared: </b>How needs are expressed or recognized, and information created and given can encompass social interactions like conversations or passive observation.  IGs and their inherent social contact thus influence the social construction of information needs and information itself. While particular focal activities drew college students to different IGs, information was typically shared and acquired in an assortment of ways. When asked how they obtained everyday information, the most prevalent means was “searching it out with conversation”—in the words of a 38 year-old PhD student.  Respondents liked to talk to people not employed by the establishment as well as converse with ones who were. Conversely, some students encountered information simply by overhearing others, reading posted material, or using other media. Of the information learned, most students believed that 50-100% of it was attained serendipitously. Also of note but requiring further investigation is the multiplexity of communication modes or the specific varied media. While face-to-face communication was the predominant mode at the students’ IGs (as well as at those of other populations studied), the role and impact of other modes such as online chat, instant messaging, cell phones, notice boards, newspapers, etc., need be considered, especially for whether they negatively affect or are conducive to information flow and social interaction.</p>

<p><b>Topics—Personal vs. Local vs. World: </b>To understand the types of information acquired at IGs, students were asked about the specific kinds of things they learned. Responses ranged from topics they needed to know more about or addressed issues occurring locally, globally or in people’s lives. A few students, though, picked-up information concerning self-improvement, other people’s opinions as well as things that could be applied to daily living (Table 2). A 20-year old male student learned “how to cook a turkey,” while another discovered “what kind of person NOT to be.” Although most information encountered at IGs was accidental, students indicated that they were also interested in purposeful information. Almost one quarter of respondents pointed out that information related to short term needs such as “information that would make me laugh or scream” was worthwhile for this 24-year old graduate student, whereas, others stated they would value information relevant to building a knowledge base. For one 21-year undergraduate student, this would encompass “deeper philosophical knowledge.” Other areas of concern were people-related, issue-oriented, event-related or information associated with others’ perspectives. Curiously, a small segment of participants expressed no interest in obtaining any information, as exemplified by this graduate student, “[I have] no information agenda, not looking for it.”</p>

<h3>Relevance of IGs and the IG Trichotomy</h3>

<p>IGs are a social construct rooted in an individual’s combined perceptions of place, people and information. A place, such as a coffee shop, may be an entirely different type of IG for different people. A stylist of a hair salon or tattoo parlour artist may value the site for their close relationships and information exchanges with fellow staff; a customer might consider the same shop an IG for very different reasons.</p>

<p>The proposed categorical factors and trichotomy can help frame our understanding of how people’s experiences may differ with regard to social spaces. Moreover, identifying salient factors can point to ways of fostering information flow. We coded students’ responses regarding why they liked particular IGs best using the same people-place-information trichotomy. “Information-related” (47%) factors were the most important reason for making an IG a best place according to such participant-supplied criteria as relevance, quality, abundance, availability, and the unanticipated nature of obtaining information. For example, a student said her church provided information that was “pertinent to life.” Another said of a café, “[It] has informal conversation that gives you information you don’t expect.” Referring to the campus, a different student claimed that “my friends are smart and intelligent people, I don't have stupid friends.” Second to “information-related” factors, were “place-related” (28%) as students favoured IGs based on its familiarity, comfort and convenience. Illustrating this point, one stated that “I can relax at a friend’s house.” Finally “people-related” (25%) factors were based upon trustworthiness, diversity, similar beliefs and opinions, common interests and the helpfulness of the people. One person appreciated the bus for its “very diverse population, cross-cultural, cross-generational” riders, while another considered class peers to have “similar ideas or opinions of information that I am seeking.”</p>

<p>The proposed categorical factors and trichotomy can help frame our understanding of how people’s experiences may differ with regard to social spaces. Moreover, identifying salient factors can point to ways of fostering information flow. We coded students’ responses regarding why they liked particular IGs best using the same people-place-information trichotomy. “Information-related” (47%) factors were the most important reason for making an IG a best place according to such participant-supplied criteria as relevance, quality, abundance, availability, and the unanticipated nature of obtaining information. For example, a student said her church provided information that was “pertinent to life.” Another said of a café, “[It] has informal conversation that gives you information you don’t expect.” Referring to the campus, a different student claimed that “my friends are smart and intelligent people, I don't have stupid friends.” Second to “information-related” factors, were “place-related” (28%) as students favoured IGs based on its familiarity, comfort and convenience. Illustrating this point, one stated that “I can relax at a friend’s house.” Finally “people-related” (25%) factors were based upon trustworthiness, diversity, similar beliefs and opinions, common interests and the helpfulness of the people. One person appreciated the bus for its “very diverse population, cross-cultural, cross-generational” riders, while another considered class peers to have “similar ideas or opinions of information that I am seeking.”</p>

<p>In response to an open question regarding what would make it easier to share information at their IGs, students’ replies contradicted previous patterns. In these instances they ranked information factors highest (33%) with such suggestions as technical improvements, more resources, the sharing information electronically by way of chat, email or bulletin boards, more structure, lower prices and self-articulation. For the “people” component (20%), community building by way of game playing and more people were most important, followed more focus on same-age colleagues, and smaller group size were believed to facilitate information sharing. “Place” factors (15%) focused on room improvements such as furnishings, better lighting or larger spaces, along with the availability of food and drink, and time investment. Expressing the need for place improvements, one student was concerned with “not having to worry about being overheard” as colleagues were considered too “nosey.” Conversely, 25% of students either had no suggestions or considered their IGs to be just fine for information sharing. From a systems perspective, our grouping of all IG variables into the three broad groups of people-related, information-related and group-related can be further developed as a typology to optimize information flow at IGs by providing specific guidelines for information architects.</p>

<h3>Future Research</h3>

<p>Beyond developing an IG typology for the purpose of system design and promoting information flow, the following areas require further investigation.</p>

<p><b>Ranges of IGs:</b> What are the IGs of specific populations, and under what conditions do they exist? A better understanding of the IGs of subpopulations may inform information challenges faced by multiple disciplines such as public health, social services, and education.</p>

<p><b>The Life Cycle of IGs: </b>An IG may appear briefly and disband as with a bus stop, or it might attain a permanence that is evident with long established bars and coffee houses. Same interests or shared characteristics are commonalities that help to sustain IGs. Additionally, these commonalities help to create bonds among members which encourage social interaction beyond the confines of their IGs. The life cycle of IG merits study from the perspective of how they emerge, how they are sustained, and how they might cease to exist. Consideration of the IG life cycle can have considerable implications for improving people’s lives such as when people are laid off from their jobs—thus also losing their primary IG—and are in need of temporary or new IGs. Case study research on can play an important role in better understanding IG life cycles.</p>

<p><b>Social Exchange of Information: </b>While the current study expanded our knowledge of IGs, research is needed to understand how information is socially constructed among different actors, as well as how people’s perceptions and participation change over time. Our findings suggest that IGs are fertile territory for non-purposive information behaviour (or information encountering), and facilitate the social construction of information needs and thus information itself.  Field research is needed on how people re-conceptualize their everyday life situations and redefine their information needs within social settings. The social construction of information need and non-purposive information behaviour have implications for human service outreach efforts that are concerned with informing the public and changing behavioural patterns that may be detrimental to people’s health and well-being.</p>

<p><b>Affective Factors:</b> Additionally, our findings suggest that IGs encompass a strong affective component where many IG factors elicit emotional responses. Affect has been shown by Nahl (2005) and others to have significant impact on information behaviour. IG factors that may be tied to emotional response include lighting, music, and mood of the place, including feelings or relaxation and safety. Emotional response may also be associated with or attached to the type of people frequenting the IG, such as degree of understanding, supportiveness, familiarity, or shared interests.</p>

<p><b>Nomenclature:</b> Scholarly debate is also needed on how we to distinguish such related (and, currently confounded) terms as space, place, setting, context, etc.  To date, such discussions have been limited to cognate fields such as human geography.  In-depth discussion is necessary by the information behaviour community in order to understand and operationalize these concepts more accurately.</p>

<p>For IGs, by better understanding their characteristics and how those characteristics interact, we may better develop social spaces in support of information flow and human interaction. Our college student and other studies suggest that IGs play an intrinsic role in facilitating communication among people and that by building an in-depth IG typology, beginning with basic categorical characteristics, we may develop new methods for facilitating information exchange.</p>

<p></p>
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